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pages of the magazine, being extremely thin is presented to be desired and the norm. There is 

both content relating to exercise and size, as well as images of thin model everywhere a 

reader looks. This content and images tells readers that they must be thin, too. This evokes an 

obsession with thinness within the reader, potentially leading their own personal satisfaction 

of their body and potentially eating disorders.278 It also supports Foucault's idea about the 

body being docile: presenting the thin body as normal for women sends the message it is 

attainable for the women readers. This can lead to the disciplining of the body, including 

limiting intake and increasing exercise, to attain this ideal. Furthermore, the magazine 

presents a false notion that thinness is associated with health. This tells readers that if they 

are healthy, they will be thin and if they are unhealthy, they will be fat. Burgard tells us, this 

idea is incorrect is there is no correlation between health and weight.279 However, Burgard's 

message is not the one readers are getting. Instead, they are being told that if they are healthy, 

they should look as thin as the models in the magazine. Therefore, if a reader is healthy and 

not as thin as the models in the magazine, she will think something is wrong with her body. 

These feelings of self-hate keep women to be inferior and disempower them. 

The content surrounding cosmetics and apparel also send messages about class and 

sexual desirability. The articles printed in the magazine relating to beauty are not there to 

make the women readers feel beautiful. Rather, they are there to tell women what to do in 

order to make men think they are beautiful through their clothing and cosmetics choices. 

This, just like with the content on relationships, tells women they are flawed in their natural 

state and should change themselves not for their own personal well-being, but for a man's 

attention. This content also relates to the concept of class. Most of the "ideal" items shown 
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for reader's to buy in order to attract the attention of men are on the pricier side and are often 

juxtaposed with items on the cheaper side, referred to as "deals" and "steals."280 Though 

presenting items within different cost ranges does pertain to a variety of readers of different 

incomes, having the majority of the items shown be of a higher value and therefore the 

idealized items to have tells readers that, if they are unable to afford these items, they are not 

as "attractive" to men as the women who have the money to afford these items. This puts 

women on an uneven playing field and also implies that women need to be of a higher class 

to truly be able to attract men. 

Cosmopolitan further subordinates women through their characteristic depiction. 

Throughout their relationship content in each issue, women are always being told how to act 

in order to find and keep a man. They are what to say or not say around them, along with 

what gestures they will or will not appreciate. This content implies that women should act 

and behave in ways that men prefer, not necessarily themselves. It tells readers that women 

are flawed if they do not act how men want them to and therefore should change themselves 

if need be. Cosmopolitan does not depict men in this manner, however. Instead, 

Cosmopolitan prints articles explaining why men act the way they do and offer ways for 

women to accept, adapt, and understand why men do or say certain things. Instead of 

implying that men need to change or act a certain way for women, these articles in a sense 

justify the behavior of men and expect the women to simply work around the behavior they 

may or may not like. Thus, Cosmopolitan tells readers that men should be accepted the way 

they are but women need to change, indicating they are the inferior beings. 

280 Nelson, 95. 
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Overall, the Cosmopolitan Magazine, as seen in the analysis of the 72 issues from 

January 2007 to December 2012 continues to subordinate women. Throughout the magazines 

content and images, women are told they are flawed. In order to attract and keep a man, they 

must change both their appearance and their personality to fit what a man would like. They 

must be thin, wear cosmetics, dress for men, and have the money to do so. They must also 

accept the behaviors of men, while changing and adapting their behavior to please men. In 

the bedroom, women are told they should give men ultimate control and should focus on 

sexual pleasure for men, not themselves. Throughout this sexual content, women are reduced 

to pornographic sex objects that are passive and powerless, perpetuating ideas of violence 

and rape. Though these messages are in the magazine, women readers, like myself, do not 

always pick up on them. That is because all of these messages have already been conditioned 

in society, causing no one to question whether they are right or wrong. In order for change to 

be made for women, Cosmopolitan must do what it was originally intended to when it was 

revamped by Gurley Brown in 1965: it should promote ideas that sexually empower and 

liberate women, not men. 
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