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for reader’s to buy in order to attract the attention of men are on the pricier side and are often
juxtaposed with items on the cheaper side, referred to as “deals™ and “steals.””*’ Though
presenting items within different cost ranges does pertain to a variety of readers of different
incomes, having the majority of the items shown be of a higher value and therefore the
idealized items to have tells readers that, if they are unable to afford these items, they are not
as “attractive” to men as the women who have the money to afford these items. This puts
women on an uneven playing field and also implies that women need to be of a higher class
to truly be able to attract men.

Cosmopolitan further subordinates women through their characteristic depiction.
Throughout their relationship content in each issue, women are always being told how to act
in order to find and keep a man. They are what to say or not say around them. along with
what gestures they will or will not appreciate. This content implies that women should act
and behave in ways that men prefer, not necessarily themselves. It tells readers that women
are flawed if they do not act how men want them to and therefore should change themselves
if need be. Cosmopolitan does not depict men in this manner, however. Instead,
Cosmopolitan prints articles explaining why men act the way they do and offer ways for
women to accept, adapt, and understand why men do or say certain things. Instead of
implying that men need to change or act a certain way for women, these articles in a sense
justify the behavior of men and expect the women to simply work around the behavior they
may or may not like. Thus, Cosmopolitan tells readers that men should be accepted the way

they are but women need to change, indicating they are the inferior beings.
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Overall, the Cosmopolitan Magazine, as seen in the analysis of the 72 issues from
January 2007 to December 2012 continues to subordinate women. Throughout the magazines
content and images, women are told they are flawed. In order to attract and keep a man, they
must change both their appearance and their personality to fit what a man would like. They
must be thin, wear cosmetics, dress for men, and have the money to do so. They must also
accept the behaviors of men, while changing and adapting their behavior to please men. In
the bedroom, women are told they should give men ultimate control and should focus on
sexual pleasure for men, not themselves. Throughout this sexual content, women are reduced
to pornographic sex objects that are passive and powerless, perpetuating ideas of violence
and rape. Though these messages are in the magazine, women readers, like myself, do not
always pick up on them. That is because all of these messages have already been conditioned
in society, causing no one to question whether they are right or wrong. In order for change to
be made for women, Cosmopolitan must do what it was originally intended to when it was
revamped by Gurley Brown in 1965: it should promote ideas that sexually empower and

liberate women. not men.
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